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Pearson, United States, 2015. Book. Book Condition: New. 7th.
280 x 212 mm. Language: English . Brand New Book. NOTE:
Before purchasing, check with your instructor to ensure you
select the correct ISBN. Several versions of Pearson s MyLab
Mastering products exist for each title, and registrations are not
transferable. To register for and use Pearson s MyLab Mastering
products, you may also need a Course ID, which your instructor
will provide. Used books, rentals, and purchases made outside of
Pearson If purchasing or renting from companies other than
Pearson, the access codes for Pearson s MyLab Mastering
products may not be included, may be incorrect, or may be
previously redeemed. Check with the seller before completing
your purchase. A Modern Guide to Integrated Marketing
Communications Integrated Advertising, Promotion, and
Marketing Communications speaks to an evolved definition of
integrated marketing and teaches students (of marketing or
otherwise) how to effectively communicate in the business
world. This text covers advertising and promotions, but also the
role of social media, blogs, mobile messaging, and other
marketing tactics. As marketing has evolved to include more
stealth approaches, so has the text. To help students retain
ideas, each chapter includes tools that allow them...
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R eviews

This book is definitely not straightforward to get started on studying but extremely exciting to read. It is really
simplistic but shocks in the 50 percent of the ebook. Once you begin to read the book, it is extremely di@icult to leave it
before concluding.
-- Ally R eichel  

This publication is amazing. It is definitely basic but shocks in the fiBy percent of your publication. You wont feel
monotony at anytime of your own time (that's what catalogues are for concerning if you question me).
-- Pr of . K ir k Cr uicksha nk DDS         
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